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TDAP asks to use global agencies to promote e-commerce 
KARACHI: The Trade Development Authority of Pakistan (TDAP) has underlined the utilisation of rising 
trend of e-commerce as an easy way to access the global markets, particularly free markets like Hong Kong 
and Singapore etc. 
 
“E-commerce and international advertising agencies can be used to enhance presence of Pakistani products 
in global markets,” the authority noted in a report. Information technology and the internet have transformed 
business, but the transformation was not limited to conducting business online; it was also about integrating 
internet and IT into every aspect of value creation, such as procurement, customer relations management and 
export. 
 
For the individual enterprise, e-commerce offers competitive advantages, including helping the enterprise 
perform value-chain activities efficiently by engaging in end-to-end electronic integration of entire sales. 
 
“In spite of this, it appears that small and medium-sized enterprises (SMEs) are struggling to embrace and 
utilise the power of e-commerce in order to improve their performance, with most SMEs limiting their use to 
e-mail and website,” the report noted. 
 
Referring to China, TDAP report noted that China exported $254 billion worth of textile products last year 
with a significant chunk coming from web-based business processing ie e-commerce models including 
Alibaba and AliExpress etc. 
 
India’s e-commerce transactions were valued at $12 billion, China’s at $466 billion and the European 
Union’s at $487 billion. Quoting ‘The State of Australian E-commerce, 2018’, TDAP noted retail e-
commerce sale in Australia crossed AUD 11 billion in 2018 and was expected to cross AUD 22 billion by 
2022. 
 
“Chinese ecommerce giants (Alibaba, JD.com, Pinduoduo, Suning, VIP shop, Tencent) have already 
penetrated into Australian and New Zealand market. Australia is living and breathing through industrial 
revolution 4.0; Pakistan must capitalise on such humongous demand and target customers and businesses 
directly through e-commerce platforms,” it said. 
 
According to SMEDA, the world market of internet subscribers has reached the mark of 400 million and 
was increasing every day showing a growth rate of 100 percent. The Asia/Pacific region, although 
comprising mostly of developing countries, has reached up to 4.0 million subscribers. 
 
In Pakistan, the 'dot com' culture was emerging at a very fast pace and there has been a mushroom growth of 
Pakistani commercial web sites, information portals and specialised search engines. 
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